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CONFERENCE & EXPO

Dear industry suppliers and manufacturers,

We are very excited to share with you sowe ateangesrtaking to revamp the AWMA Cexgerence &
so that it delivers more value to you asaexhtbitbies distributors, brokers, and regakesovh

First, you will notice our name changebwe have adopted a new name that builds upon the well establishe
brand of our associationDPAWMA. Next, are the many substantial changes we have made to refresh the s
and in some cases reinvent it. During the past six months we have embarked on a thorough review of the
strengths and weaknesses of the show aiccoa et of recommendations that wilebeetnple

over the next three yearsDalthough you will see many changes occurring immediately at our show

in March, 2010.

Our top priority for the 2010 Show and beyond will be a relentless effort to build and deliver more value i
everyone and that starts with creating an event that attracts a greater number of our distributor members
have learned in our discussions with CEOs that if we can provide value such that distributor companies «
justify sending their key decision makeosvDttreyshill. That value will be driven Iyeditroatien

that is relevant to their speci®c needstarzhthtetesdeshow that features producﬁesambyervi

have authority for in their company. Our educational sessions will be expanded to include more sessions
consumers, categories, operations and technology as well as continuing to cover strategic industry issue

We believe that this new emphasis on education will strengthen the show and more importantly deliver
ideas to both distributors and manufacturers on how to succeed and grow in today's environment.

Along with more sessions and more focus on key categories and issues, we plan to expand the scope C
products and services in the exhibit hall to encourage greater participation beyond the traditional categc
of candy, snacks, tobacco and merchandise. A new focus will be in the areas of foodservice, technolo
operations. By aligning the educational program and the scope of products and services in the exhibit |
the needs and interests of key decision-makers, a compelling business opportunity will result for distribt
companies to send their buying teams to the AWMA Show.

This is just a sneak preview of the changes you will see in March and beyond. We welcome your inpu
ideas for how we can continue to improve the show so that it is an event you will not only ®nd of value

event you will not want to miss.

We thank you for your continued participation in the AWMA Show and if you have not peen a regular €
we invite you to take another look and join us in March at what we believe will be a refreshed and refo
show that delivers new ideas to a very important segment of the convenience store business.

We look forward to seeing you in March!

JovsttoED BuiBum| ANTAVHIAE A Chairman Elect
Burklund Distributors, Inc.



» ««<>» CONNECWith Unparalleled
Buying Power

Distributors, retailers and brokers attend the AWMA Show and thefWHO SHOULD EXHIBIT?

are looking for new products, innovations and solutions for their g, manufacturers, suppliers and service providers to the
retail customers. From candy and snacks, foodservice products ag@> 4B convenience store industry, the AWMA Show is the
programs to technology and tobaccobdistributors are looking to only conference and trade show that connects you directly
you, their trading partnersbto provide programs that give them theyit, |ocal, regional and national distributors. If your compan
competitive edge. Their retail customers are looking for high margif o ufactures products and/or provides services in any of '
products, new products to accelerate in-store sales and innovativgpage categories®verages U Candy U Foodservice
merchandising ideasbthe Expo at the AWMA Show is the one Programs & Equipment Grocery Itemsu Merchandise

place where you will meet with the industry's leading distributors o, snacks U Tobacco & Tobacco-related Products

discuss new programs, your latest products and show deals. Technologiyou won't want to miss the AWMA Show.

CEO's, owners, presidents, and the category decision-makers relyfasse see pagefér a complete, detailed list of product
you, the industry's leading manufacturers, to help them better servg,q service categories.

their customers and to partner with them to deliver innovative new

products and programs that help set them afteair frompetition.

AWMA is launching new, aggressive, and highty targe AWMA is committed to delivering more value to exhibitors throug

recruitment efforts to reach the industry'sisoagnel@akers for: UE I>A}ili"E“>AZiI""}EiceEl...iE""" OAIAP!
UEE >"'p buyers ) o
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UEE/eL>VVeE opportumtles to help you build your brand before,

during, and after the show

Meeting with manufacturers during the show is ertedy

important to distributors who place high value acef
to-face interaction. When asked how important itdsneet 90%of past attendees rate the show
with industry manufacturers at the sho@8%responded as #good®, 2excellent® or 2outstanding®.

avery® or 2extremely® important.

OUTSTANDING

0
EXTREMELY IMPORT. 44% 0%
VERY IMPORTA 44%
SOMEWHAT IMPORTA
UNIMPORTANT 2%
\ \ \ \ \
0% 10% 20% 30% 40% 50%




see e3> BRAND-BUILDING MARKETING
& Sponsorship Opportunities

The AWMA Show is the premiere event of the year for convenience
distributors and their trading partners. AWMA advertising and
sponsorship opportunities offer a variety of ways for you to extend
your reach to this valued market both pre-show and on-site. From
targeted events to convention-wide branding exposure, we can
assist you in selecting the right advertising or sponsorship package
to meet your goals and your budget.

TITLE SPONSORS

>> UP TO 4 TITLE SPONSORSHIPS AVAILABLE

Title Sponsorships:
* Sponsor both of the general sessions
» Sponsor both of the evening receptions
* Sponsor one general session and one evening reception

BeeE«>}iE>E""E-..ceUE "AiVieAb

>""iAE>"E®e"EA..eUEUILA TIEveAETE"

e“«>"bPEiYIVOI"UIEIcE""1Ae OVIiEA«Ii>
session

UE ,iVee}™ 1" ce”E > Asthibutidh-Chenflagadife” ~ E

UE -"}">}iE>"EAiVe} "i"e " Ee A"l

UE ""iEA..isVEIEVIi>IOAIE"iUE«A® OVIAE
Showcase
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and receptions
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Exclusive sponsorship: $25,000
Minimum co-sponsorship: $12,500

GOLD SPONSORS

>>UP TO 4 SOCIAL SPONSORS

Sponsor one or more of the following events:
* AWMA Caf! lunch on Wednesday
« AWMA Caf! lunch on Thursday
« Breakfast on Wednesday
¢ Breakfast on Thursday

Social/Networking Package includes:

UE Oe+E«>}iE>E""El...iEA...ccUE " "AiVieAEL
UE *Ae OVIE«e>Vi“i"lIE«"1iA>I0AIE..>"" 0
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Showcase

EXCLUSI¥EONe sponsor per food/beverage event: $8,500



ceees>» BRAND-BUILDING MARKET
& Sponsorship Opportunitcontinue

>> 1 EXCLUSIVE SPONSOR

UE >"p>A AEU"T..EVe“«>"PEsr}eE}" I
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UE >""iAE> Exe"EA..cUEUILATiEvoe Al
UE O«+E«>}iE>E""EA...ccUE "AiVieAb
UE -"}">}iE>"EAiVe} 1" "Ee A li

UE ""iEA..ievEIEVIi>IOAIE"iUE«A® 0\
Showcase

Exclusive sponsorship: $8,500

>>UP TO 8 BREAKOUT SESSION SPONSORS
UE -«e"AeAELAI>ZcOIEAIAA e "E-A«o

availability)

UE OeeE«>}iE>E""EA..ceUE "AiVieAb For more informatioand to discuss

UE *Ae OVIE«e>Vi“i"IE«"1iA>IOAIE . >~ how to become a sponsor, please contact:

UI% >\"\~iAE~>‘EAoe~”EA.V..c‘JeAL"JE\L:JiL‘A“‘IjEVSQ,éE: Robert Pignato, AWMA
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Showcase
One sponsor per breakout session: $8,500 N
*RECEIVE
15% OFWHEN \
SILVER SPONSORS PURCHASED WITH Al

Free Exhibitor Marketing i6ois|s!

UE, tE E*"-/1- "7E Sefd invitatfons,

1 full page ad in show directory ....................... 50 post cards and post-show follow up information to

1 page in show issue of Distribution Channels $3,500...... attendeesivailable before the show in late January

and after the show in late March.

Banner ad awvw. AWMASHOW.corwebsite UE & .1 E & oF | B N
S e ) "% " o "
AEIES I A, 2,000.. ' ) :

Ve ® ¥2,000 the AWMA Show website

Networking Break ..........ccccoocvveeiiiiiiiecc e $3,500...... L . . . .

B UE E -/ E E"* 9E " /[ [E ih /"

Internet Caf! located in lounge on the show 00d$10,000.. l..iEe A" 1iE-...ccUE*A®}A>“EEE "AiV

iUE*Ac OVIE....eU\V.2Ai. $200per shelf UE E -/ E7/ E9"1,E ""inBistribution

\ Channelmagazine
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n\aaE>°“°EqEx\4&aE «Bxhibitor Move-In
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n\TaE>°*°EqE ™\{xE >0pérfing General Session

10:00 a.m. £ 11:00 a.m. Concurrent Breakout Sessions
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HOTEInformation:

AWMA Headquarters Hotel
>AEGi}>AE "elce”
TaaaE*>A>""AIiE,e>"

Las Vegas, NV
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HOW to Register:

9 OAELeel...E>««e"V>]"e"
register you and other individuals for

the show. In order to obtain badges,

all individuals from your company

must registeX¥ou receive 4 free
registrations for each 100 sq. ft.

iE iVvi«i®Okbooth space purchasedtach

registrant has access to: all receptions,
networking breaks, educational sessions
and the expo. Additional registrations
“>SPELIE«OAV..>Ai"Evee AEfxX

Make Your Reservation Early!
By PhoneCalll ...iE >AEG6i}>AE "I

'E1» E-Ifibe Tof-535-771a book

your room. Be sure to reference
Group Code SAWMOR

Online:Make your hotel reservation
online albvww.AWMASHOW.com.

7 E >vj




RESERVE Your Exhibit Space Today!

LOCATION AND EXHIBIT HOURS:

The entire AWMA Showbeducation sessions, the expo, all networking an
vO VI ApU eeELIEVe Ui""i"lePEeaV>I1i"EQO™ i)
GROCERY ITEMS/
CANDY/SNACKS/
OTHER FOODS
Bagged Candies
Baked Snacks
Biscuits

Boxed Chocolates
Brittles

1 Bulk Snack Food/

; Candy/Gum
"TECUNdY LTIE >ee
Chocolate Bars

MAGREhiners/Tins
Cookies
Cough/Throat Drops
Crackers
Easter Candy
Energy Bars
Fast Food

MOVE-IN SCHEDULE

EXHIBITS OPEN

TEAR DOWN

HOW TO EXHIBIT

An Exhibit Application andéhms and Conditions for Exhévgiingcluded with
PeOAE Y.."L 1eeAE*A®A«iVIOAE*«i>AIEV>Aiv(
PeOAE>««e " V>1"e"Ele >PEIECAITEX{tE™IE"

Ice Cream
Frozen Foods
Fruit Snacks
Fudge
Fundraising
Gourmet Snacks
Groceries
Gummy Candies
Gums

>SAE >7°b

BOOTH COSTS AND GENERAL INFORMATION:

Minimum booth size: 10'x 10’
7 E“i“LiAEA>ITI\EE fO]™AaaE«iAEEA%EYEEA?Y
"t “i“LiIAEA>II\E Efli]TAaE«IiAEEALEYE£4Y

Booth sizes of 20" x 20' or larger will be prominently featured on our “oor j
your company name right on the “oor plan map that is on our website, ing *Ae OVIA
Distribution Channmiagazine and distributed to all attendees onsite.
Licorice

Lollipops

Meat Snacks

Mints

Natural Snacks
Non-Chocolate Candy
Novelties

Nuts/Nut Mixes
*VZeiA
*e«VeA E
*A"U>TIiE >Lie
Salty Snacks
-i>Ae">E "

Included with booth space:

UE (EVee“«e *i"I>APEAiI} AIA>I"e"AEIAEEAKEY
UE ®“«>"PE+"AI""}E""EIl...iEiUI"IE""AiVieAPE®
UE "AI""}Eoce~«""iE>IEddl With Zompahy contact information
and booth location

UEn%E.."}...EL>VZE A>«iE>"ET%E.."}..
UEC»EYE{{»ELeel..E"i"lI"WV>I"e"EA"}"E-
UE "A*iEV>A«il

UE >A«il""}°E/...iE >AEGI}>AE "l E AE>+Ai>"
is included with your booth space. Additional carpeting would be an exf
and purchased through Freeman Decorating.

UE OA™IOAIJEQOI"«"1"iAJE>"E>"PEcel..iAE>"""]

should be purchased through vendors provi@edhiiitiveService Manual Toffees

TOBACCO/TOBACCO-

RELATED

Cigarettes

Cigarette Stamping
Machines

Cigars

EXHIBIT APPLICATION INSTRUCTIONS

1. Carefully review Teems and Conditions for Exhibiting
2. Complete the Exhibit Application and sign it
T°E >YEAE“>"El.. iEFAXEEICAEt Ex{TETV @ Elce\

PRODUCT Categories:

"1...iAE/eeL>VVoeE*Ac
Smokeless Tobacco
Tobacco Accessories

TECHNOLOGY

Business Services

Computers

Computer Software

Displays

Distributor Services

Distribution Software
eb>sIPE*A}A>“A

[iV.."eee}PE*Ae 0

& Services
7>Ai...@OAIE ub"«"i

BEVERAGES
Bottled Juices/Teas/Waters
Carbonated Beverages

AiiaiAE >AAE *o€effe&& Other Dispensed

i0iA>}IE*Ae}A>“A
Bottled Water

FOODSERVICE &

FOOD SERVICE

EQUIPMENT

Cleaning Supplies
is"E*Ae " OVIA
e AiIAUVIE ud-«*
e AiAUVIE*Ae™0

i>e1...E OTA"1" =Glaves

>TiAT>eE >7 e "}E
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iY'V>"E*Ace " OVIA
*>«iAE*Ace " OVIA
*“aa>
Sandwiches

Water

MERCHANDISE
Ole“ci"UiE*Ae 0OV

Batteries

Cleaning Supplies

Fundraising

General Merchandise

* >gift Items
-0}>A1 AiiE*A ceGédbehAltems
-UIITE cece AE*>AIAIASAIE e OAiIU>A

i>e1..EEE i>OIPE >/
Novelty Items
*Ait*>""E Ti“A
*A~U>1iE >Lie
Sundries
Sunglasses
Toys
Trading Cards

e~ f/elL>VV e E Ntamird/8upgplements

MAIL: AWMA Exhibits Department, c/o J. Spargo & Associates
E ££0A4ANET7>«+iAE "eeE, > 1E-O"TIEELL£0]E >"Av
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www.AWMASHOWom U 5
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ExhibitingQuestions:

(A>> +=CEJJEO .NAOE@AJP
"0 INA=PERA "=P= 0AOA=N?D i
Robert Pignato, AWMA

Phone: 703-208-3358

Fax: 703-573-5738

E-mail: robertp@awmanet.org
‘PO RANU OPNKJC 5A =NA OAAEJC = HKP KB
@EOPNE>QPKNO PDA IKRANO =J@ OD=GANO & PDA LAKLHA SDK

SA JAA@ PK P=HG PK CAP KQN LNK@Q?PO KJ PDA OPNAAP

Robert Pignato, AWMA
%QU 0K??K "ENA?PKN KB $EAH@ -LAN=PEKJO Phone: 703-208-3358
-1JE $KK@ !KJ?ALPO 'J? Fax: 703-573-5738

E-mail: robertp@awmanet.org
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